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LUXURY EVOLVES.When it
comes to travel, a luxurious hotel
stay was once epitomized by fine
design and high-thread-count linens.
But while the luxury tier might
continue to set the standard for
comfortable and stylish stays, the
notion of luxury is expanding well
beyond hotel doors.

More than a posh place to stay,
luxury hotels are becoming lifestyle
destinations, offering refined
wellness and culinary amenities on
site, as well as exclusive access and
personalized insider experiences for
their guests.

“I think this has to do with the
growing ‘experience economy,’”
says Suzanne Cohen, vice-president,
Luxury Brands, Americas of Marriott
International Inc. With eight distinct
global luxury brands, including The
Ritz-Carlton and St. Regis, under her
purview, Cohen speaks with deep
familiarity about how your choice
of hotel can turn a vacation – or
even just a weekend away – into
something unforgettable.

“In an increasingly globalized
world, people are seeking out
experiences that are special, rare and
one-of-a-kind – something a luxury
hotel is uniquely able to provide,”
she says. “Our luxury brands are
really responding to this shift,
creating these special opportunities
for guests, such as exploring a local
market with a chef, offering a spa
treatment with local ingredients, or a
picnic under the stars.”

You don’t have to go far to enjoy
the perks. For example, you can let
your tension melt away with a choice
of massage techniques from around
the world at Spa My Blend by Clarins
at The Ritz-Carlton, Toronto – one of
only two like it in the world – some
of Marriott International’s most
refined luxury experiences are found
here in Canada.

But on-property amenities are just
the start of the fun: At The Ritz-
Carlton in Toronto, go off the ‘eaten’
track with a hotel chef, tasting your
way through historic St. Lawrence
Market and returning with everything
needed for a bespoke, private dinner,
or be whisked off to the Niagara
region for an insider wine-country
experience. At the JW Marriott Parq
Vancouver, you can enjoy spectacular
views of False Creek while indulging
in handmade macarons and a bottle
of Veuve Clicquot champagne before
stepping out to trendy Yaletown and
Chinatown nearby.

Known for its warm service and
modern design, JW Marriott The
Rousseau Muskoka Resort & Spa
offers similar personal touches in a

REDEFINING LUXURY

FRENCH CONNECTION

This fall, Canada will welcome its very
first St. Regis (above), a luxurious
property located in the financial
district of downtown Toronto.

A recent Moments package at the
stylish W Montreal (shown right)

included exquisite dining and drinking
experiences as well as tickets

to local attractions.

Just a few blocks from Old Montreal, the new AC Hotel – the first property from the brand in
Canada – is a lively spot in the centre of the action, perfect for fun-filled weekend getaways.

beautiful natural setting away from
the hustle and bustle of Toronto
a two-and-a-half hour drive away.
Escape from it all with year-round
outdoor programming for the entire
family, including nature hikes and
snowshoe treks, and locally driven
signature spa treatments such as
Rock, Wind and Water, a relaxing
couple’s experience inspired by the
natural elements of Lake Rosseau,
just a short stroll away.

Steps from the romantic cobble-
stoned streets of Old Montreal,
there’s no better place to cuddle up
than the W Montreal. Your fall fling
wouldn’t be complete without some
pampering, including a massage
for two, bubbles at La Champag-
nerie, specialty cocktails at the
Quebec-gin-focused Bartizen, and,
of course, breakfast in bed and late
checkout.

TRAVEL REWARDS

Beyond sumptuous linens and beautiful design, top-tier hotels are now becoming vibrant lifestyle destinations

Explore
Montreal’s joie
de vivre with
dynamic events,
exquisite cuisine
and memorable
hotel stays

“The breadth of our portfolio is
incomparable and it allows us to
surpass the expectations, needs,
and individual tastes of our guests,”
explains Cohen, adding that the cur-
rent offerings are just the beginning.
From the hustle of Toronto’s financial
district – home to the forthcoming
St. Regis, a Canadian first for the
104-year-old brand – to a new JW
Marriott, due to open in Edmonton’s
downtown Ice District next year,
Marriott International continues to
redefine luxury.

“We are always looking at
destinations that signify the future
of luxury travel and aiming to grow
where luxury is growing,” she
notes. “We are also increasingly
seeing that our luxury guests are
travelling well beyond the tried-
and-true locations and are seeking
out emerging destinations. We are
incredibly excited to open a JW
Marriott in Edmonton, which has
a thriving arts and culture scene,
deep history and offers dynamic
indoor and outdoor opportunities.”

BROUGHT TO YOU BY
MARRIOTT INTERNATIONAL HOTELS
OF CANADA

While a Montreal getaway is a great
way to enjoy a sophisticated Euro-
pean vibe at any time of year, fall
and early winter are especially mag-
ical times to visit. The city is lit with
colourful foliage, holiday festivities
are getting under way and it’s easy
to warm up by ducking into one of
the city’s countless chic eateries for
a cozy drink and a bite.

While the nights may be long
this time of year, Montreal lights
up the darkness with wondrous
installations such as Aura, an
immersive sound and light show
inside the Notre Dame Basilica, and
Montréal en Lumière, one of the
largest winter festivals in the world.
And whether you’re looking for a
handmade gift by a local artisan or
just want to get in the spirit of the
season, make sure to hit Montreal’s
Christmas markets and Marché
Nënë, a kid-focused arts and crafts
event held every November.

But the right hotel, too, is key
to making the most of your time in
this unique city.

“Where you stay plays a big
role in the overall experience,”
says Paul Cahill, area vice-pres-
ident for Eastern Canada at
Marriott International. “A sense
of place is important because the
experience is what is enriching
about travel. You’re mentally and
physically immersing yourself in

the local environment of where
you are, and all of our brands are
on a quest to deliver some level of
personalized localization.”

At The Ritz-Carlton, guests can
indulge in a champagne toast at
the glamorous Dom Pérignon bar
followed by dinner with wines
expertly paired from a selection of
600 bottles at Maison Boulud.

From the classic luxury of The
Ritz-Carlton to the edgy hipness of
the Renaissance Montreal Down-
town, Marriott’s International’s 24
hotels in the Montreal area mean
there’s a property to suit every

LOYALTY
COUNTS
Promotions, a smart app and
ample choices give travellers
more ways to earn points

Travellers have more choices than
ever when it comes to choosing
a hotel that will turn a vacation
into something unforgettable. But
whether your preference is a trendy,
boutique-style hotel or a resort
that whisks you away from your
day-to-day, a comprehensive loyalty
program is the key to making your
stay more rewarding.

The new loyalty program com-
bines the best of Marriott Rewards,
Starwood Preferred Guest (SPG) and
The Ritz-Carlton Rewards in a single
program, making it easier to turn
stays into perks, VIP experiences and
free nights. Members now receive
benefits such as free internet at all
Marriott International hotels, and can
seamlessly earn and redeem points
at more than 6,700 hotels from 29
brands worldwide. Members can
sign up or combine their existing
accounts at members.marriott.com.

The key is Marriott International’s
newly designed app, which puts
point and free-night balances, the
lowest rates anywhere and more,
at your fingertips. With direct chat
access to hotels, the app is your
connection to anything you need
before, during and after your stay.
And with mobile check-in, you can
even skip the front desk and head to
your room.

While many travellers have fa-
vourite hotels, now there’s a benefit
to broadening your horizons. Until
Jan. 31, 2019, Marriott International’s
global MegaBonus promotion makes
checking in somewhere new extra
rewarding, with 2,000 bonus points
on all stays of two or more nights
and 1,000 extra bonus points for
each new brand you try. When it
comes to hotels, loyalty counts more
than ever.

type of traveller. But there’s also an
opportunity to try something new.
Consider the AC Hotel: with its lob-
by tapas bar La Palma, design-for-
ward co-working lounge and
location right in the centre of the
action, the new property is a fun
and modern getaway option that’s
perfect for a weekend of urban cul-
ture and adventure. “It’s steps away
from the entertainment district and
the convention centre, and a few
blocks from Old Montreal, arguably
three of the biggest reasons to want
to be downtown,” Cahill says.

The first Canadian member of

the AC brand, the hotel – like its
counterparts in Europe, where
AC originated – offers high style
and modern design, along with
lifestyle-driven features such as a
penthouse pool with wraparound
views. “I think the millennial trav-
eller is looking for a more stylish
approach to hotels,” notes Cahill,
describing AC’s appeal. “The design
is different than we’ve typically
seen in the upscale hotel category
in North America. There’s a clear
emphasis on style, warmth and
approachability – very reflective of
Montreal’s vibe.”


